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Southern Upland Way 

Western Section Route Development Plan Summary 2019-2024 

1 Introduction 
The Southern Upland Way is a Long Distance 

Route that stretches 214 miles from 

Portpatrick on the west coast of Dumfries and 

Galloway to Cockburnspath on the east coast 

of the Scottish Borders. It is the longest 

waymarked route in Scotland and many 

consider it to be the most challenging, 

especially the Western section.  

This plan covers only the section of the route 

managed by Dumfries and Galloway Council 

from Portpatrick to Ettrick Head some way to 

the east of Moffat, shown in blue on the map. 

The entire route has been designated as Core 

Path 504 by Dumfries and Galloway Council. 

There are train stations at Stranraer and 

Sanquhar providing access to the Southern Upland Way. Buses connect to the start of the route at Portpatrick 

and to Dalry and Beattock.  

People using the Southern Upland Way 
We estimate that 64,000 people use the western section of the Southern Upland Way each year. This is a total 

figure including day walkers in popular sections. Around 1000 people per year walk the entire length of the 

route. Users of the route have come from the UK, Germany, Holland, USA and Canada. A comprehensive survey 

of the route using both people counters on the route and online and paper surveys will be done in 2020 to gain 

more information on users of the route. 

Management of the SUW 
Dumfries and Galloway Council manages the western section of the Southern Upland Way. It has not had a 
Ranger dedicated to the route since 2010. Some aspects of the route which required routine maintenance such 
as drainage, fallen trees, bridges and boardwalk inspections have not therefore been maintained to the 
appropriate standard. In 2019 two Ranger posts were created for the Western Southern Upland Way which are 
majority funded by ScottishPower Renewables through the Killgallioch windfarm which the route of the 
Southern Upland Way passes through. These posts were filled in March 2019.  

Economic Value of the route 
We estimate that total spend by end to end users of the Southern Upland Way is £549,000 per year. This is a 
rough estimate due to limited data. After completing user surveys we will produce a more accurate figure. We 
hope that we can increase this by increasing the number of users of the route and better connecting route users 
with local businesses. 
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2 Condition of the path 

The route is currently in very variable condition as shown on the map below. The Rangers will work on 

improving the path by improving drainage of boggy areas, replacing stiles and kissing gates with self-closing 

gates and keeping the vegetation cut to a reasonable standard. Larger jobs improving long sections of path will 

be delivered by contractors with works managed by Southern Upland Way Rangers. 

Multi use  
When the route was designed in the 1980s it was developed for walkers and remains only entirely accessible to 
walkers. The 2003 Land Reform Act allows all non-motorised users responsible access to land in Scotland and 
this includes the Southern Upland Way. Since then the route has become increasingly popular as a mountain 
bike route and there has also been interest shown from horse riders. The route will be opened up as much as 
possible to all users and where it is not possible alternative routes for cyclists and horse riders will be developed 
and waymarked. 

3 Facilities, Accommodation and Interpretation 

Guide books & maps 

The only currently in print guide book for the Southern Upland Way is the Cicerone guide. A new map of the 
route was produced in 2018 by Harveys Maps and between these two publications users of the Southern Upland 
Way have what they need to plan their trip and navigate the route successfully.  
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Website 

www.southernuplandway.gov.uk is the official 
website of the Southern Upland Way. The 
construction of the website has been recently 
updated but  some of the content is now out of 
date and will be updated over the next year. The 
accommodation guide on the webpage is checked 
regularly and has 106 providers including hotels, 
B&Bs, campsites and bothies. Some stretches of 
the route are very remote and there can be little 
choice in accommodation. In these sections there 
are pick up points and some of the 
accommodation providers in nearby towns are 
willing to collect and drop off walkers at these 
points. Baggage transfer is available from some of 
the accommodation providers which now covers 
the entire route. 

The interactive map will be upgraded to include 
clickable points of interest including shops, accommodation, tourist attractions, wildlife and points of historic 
interest. The accommodation guide will be changed to use OS maps instead of google maps for greater 
accuracy. 

Shops 

There are shops selling food and supplies along the route however they are often found in larger towns that the 
route passes through and there are large sections with no facilities at all. There are very few outdoor equipment 
shops along the route. We will try to improve this by working with local businesses and by publicising those that 
do exist on the interactive map.  

For those out on route and looking for facilities the provision of maps showing facilities, and appropriate 

signposting, are currently lacking. Over the next few years the Rangers will install new signs showing routes to 

nearby places with facilities and maps on information boards showing locations of nearby facilities. 

Visitor attractions 

There are many visitor attractions within easy reach of the main route. There are also many viewpoints and 
several visitor centres. We will work with the organisations and businesses running these to increase links and 
cross promotion with the Southern Upland Way. 

Interpretation 

A new interpretation plan for the route will be developed. 
This will look at both increasing awareness of interpretation 
already on the route and developing new interpretation for 
features that are not covered by existing interpretation.  

Hoard 

The hoard project is 13 kists, sculptures that were placed 
along the route. These contain collectable coins called 13ths that walkers could take as they pass. This has 
proved very popular with walkers and will be continued for as long as possible. Similar projects will be 
developed as time and funding allows. 

http://www.southernuplandway.gov.uk/
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4 Promotion 

Social Media 
While the website is a useful tool for providing information, social media is becoming a vital way to make new 

people aware of the route and to communicate with the public. The Southern Upland Way facebook page is well 

established and will be regularly updated by the Rangers. Other social media will be developed as time allows. 

Branding 

Since its inception the Southern Upland Way has used what is now the Scotland’s 
Great Trails Branding.  

The Dumfries and Galloway Council Rangers that work on the Southern Upland 
Way currently use the Scottish Countryside Rangers Association logo. This is widely recognised 
by the public and encourages people to talk to the Rangers when they are out on the route. 

Marketing 
The condition of the Southern Upland Way on the ground varies from good accessible path to very poor trails 

across boggy rough ground. Marketing will therefore have to be carefully focussed so as not to raise unrealistic 

expectations. The route will be marketed to the following groups, each focussing on sections of the route that 

are suitable for that audience. 

- Serious long distance walkers 

- Beginner long distance walkers 

- Day walkers and families 

- Cyclists 

- Horse Riders 

5. Communities and Engagement  
By talking directly to community councils about the improvements that we intend to do to the path we can get 
direct feedback and advice on what would make the path better for local people and increase opportunities for 
local businesses. Rangers will work closely with local communities to develop community and path maintenance 
projects making best use of external funding opportunities.  
 

Education   
The Rangers will support educational use of the Southern Upland Way in the following ways 
 

- An information pack for educational use of the route. 
- Education sessions on the route run by the Rangers. 
- Opportunities for schools to be involved in practical improvement of the path. 

- Outreach activities aimed at schools or groups in more remote locations. 
- Support for Duke of Edinburghs Award and the John Muir Award groups wanting to use the route for 

expeditions. 
- Learning locations along the route will be developed. 
- Rangers will link with other education or community groups. 
- Support for lifelong learning opportunities. 

 

Guided walks and events  
 
Rangers will lead a series of guided walks and other events with specific aims. These will include encouraging 
people who do not normally get out into the countryside to use the Southern Upland Way, educating about 
issues including Scottish Outdoor Access Code and dog walking in rural areas and supporting local festivals and 
events.  They will also develop an information pack for community group walk leaders who wish to lead walks 
on the Southern Upland Way. 
 

Events 
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Rangers will attend local and national events in order to promote the Sothern Upland Way, to inform the public 
on issues relevant to the route and to assist local communities close to the route. 
 

Communities of interest  
The Rangers will seek to engage with people with an interest in the Southern Upland Way, or in activities that 
are related to the route such as mountain biking or long distance walking. Through the use of technology we can 
do this wherever people are, locally, nationally or internationally. 
 
 

6 Action Plan  

No Action When 
(year 1-5) 

1.1 User survey of the route using both online and paper methods to gather information on 
the route. 

1-2 

1.2 Install people counters on various sections of the route. 1 

1.3 Form stronger link with Dumfries and Galloway Outdoor Access Trust, Forestry and Land 
Scotland and maintain partnership with South Lanarkshire Council and Scottish Borders 
Council 

1-5 

1.4 Attend SNH Forums and have projects ready for end of year SNH Funding 1-5 

1.5 Do updated assessment of economic value of the route. 2 

2.1 Improve Drainage along entire route 1-5 

2.2 Replace all kissing gates and stiles along with self-closing gates 1-5 

2.3 Resurface uneven areas of path 1-5 

2.4 Survey path sections of the route twice a year, once in good dry weather and once in wet 
weather. 

1-5 

2.5 Cut required sections of the route as necessary. 1-5 

2.6 Develop full Southern Upland Way cycling route. 3-5 

2.7 Develop alternative routes for multi user access in areas which are otherwise inaccessible 
to cyclists and horses. 

 

3.1 Increase business links with the Western section of the route to encourage provision of 
facilities to SUW walkers 

1-5 

3.2 Add information on facilities to SUW website 2 

3.3 Sign diversions into towns with services 1 – 3 

3.4 Advertise public transport links 2 

3.5 Encourage and assist MBA flat pack experiments and continue to maintain DGC bothies 
and development of the ‘lunch box’ 

3-5 
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3.6 Look into other common requests from users of the route and source funding to match 
fund / fund the most common 

1-5 

3.7 Keep accommodation guide up to date. Check annually and encourage more uptake 1-5 

3.8 Write interpretation plan for the Southern Upland Way. 3 

4.1 Update website content 1-5 

4.2 Upgrade the map on the website to a full interactive map with clickable features that can 
be added by staff 

2 

4.3 Develop Facebook page with continuous original posts. 1-5 

4.4 Maintain & develop list of local facilities including accommodation, shops, catering etc and 
make it available on online and offline platforms. 

1-5 

4.5 Write articles promoting the SUW and providing information and make them available as a 
blog on the website and on local printed media if possible. 

2-5 

4.6 Develop video content promoting the SUW and make it available on digital platforms as 
well as for other media. 

2-5 

4.7 Develop marketing campaign to increase number of people using the route 4-5 

4.8 Re-write the Western Short Walks booklet to update for the current state of the path and 
Core Path Network. 

2 

5.1  SUW Rangers will talk to all Community Councils with large sections of SUW to discuss 
local requirements for improvements.  

1-2  

5.2  Develop an information pack for schools and youth groups interested in the Southern 
Upland Way.  

1 - 2  

5.3 Run activities for schools and other groups on the Southern Upland Way . 1–5 

5.4 Develop a series of locations to be used for learning activities along the SUW and promote 
them to schools and interested groups. 

2 

5.5 Attend local and national events to promote the SUW to the public and network with 
other relevant organisations. 

2-5 

5.3  Run guided walks, talks and workshops to promote the SUW  1-5  

5.4  Set up ‘adopt a path’ volunteer opportunities  1  

5.5  Use new technology to engage with communities of interest across the world.  1-5  

 

For more information please contact: southernuplandway@dumgal.gov.uk 

Official website: www.southernuplandway.gov.uk  

Facebook: www.facebook.com/southernuplandway  

mailto:southernuplandway@dumgal.gov.uk
http://www.southernuplandway.gov.uk/
http://www.facebook.com/southernuplandway

